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Fan Mail 
“Flawless event (Dear John). Everyone did a great job!” 

‐Danielle Misher, VP Publicity at Screen Gems Studios 

 

 “I wanted to drop off thanks for your “over the top” work with our agency while helping us 
promote the DEAR JOHN premiere. You did what no other professionals have done in working with 
us. You got out in the field and spent time with the people we service, talking to families and 
therapists, as well as getting to really know our mission.” 

‐Phil Blevins, Executive Director of Carolina Autism 

 

 

“Last year I had the pleasure of working with Grace when we hired Touchpoiint Communications to 
promote our “I Will Reflect” melanoma awareness campaign. She was passionate and sensitive to 
the needs of the campaign and was inventive and strategic about thinking outside‐of‐the‐box with 
some fun and clever ideas to promote the IWR campaign. Grace was performance‐driven, was 
punctual at each step of the process, and did superlative work from concept to finish.” 

‐Annette Sandford‐Lopez, Director of Health Club and Spa at Charleston Place, Oriental Express 

 

 

“I would like to thank you for your exemplary work as our Marketing and PR consultants over the 
past two tears. Thanks to your team, The Trust for Public Land (TPL) received great news coverage, 
and launched an intensive awareness campaign that included direct mail, public radio, strategic 
speaking engagements, local TV networks.” 

‐Slade Gleaton, South Carolina Director for Trust for Public Land 

 

 

“I would like to begin by thanking Touchpoint Communications for all of the hard work and effort in 
launching a marketing campaign for Lowcountry AIDS Services in 2008. We continue to have 
donors and sponsors approach us to support our cause because of your work.” 

‐Brad Childs, Executive Director at Lowcountry AIDS Services 

 


